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The Story of Who We Are









• A change in the cultural story can change 

the culture very fast:

Middle Ages to the Renaissance

Emancipation

Womens’ Rights

American Civil Rights Movement

Berlin Wall,  the fall of the Soviet Union

• The speed of the change depends on the 

communication technology of the time



“The largest social movement in the history of the world.”



• Over two million independent, local citizens’ 

groups devoted to environmental, social justice 

and aboriginal rights issues.

• It is present in every city on the planet.

• It is growing by 40% a year.

• It’s not an organized movement.

• Every group is a spontaneous, local event.

• The movement is tremendously resilient.

• Despite the diversity, the values of all the groups 

are very similar.



• Cooperation, not competition

• Nurturing, not exploitation

• Consensus, not hierarchy

• Interdependence, not separation

• Respect for all life, not just human life

• Acceptance of limits, not infinite growth

• Universal justice, not justice based on power

The values are those of sustainability



The movement is humanity’s immune system:

the groups are antibodies.



The groups are humanity’s “seed bank” of values.



The groups are humanity’s imaginal cells.



 The crisis is already here: we know there will be change.

 We don’t know what the future holds.

 Our species is not broken, just our story.

 We need it all: political action, appropriate 

technologies, wisdom, flexibility, engagement, 

commitment, compassion and deep caring.

 Individual transformation and community connections 

are the keys.

 There will be great suffering.  There will also be great 

joy.

 We should expect the Guardians to object strongly.

 They will not win.



“It is too late to change the 

trajectory of climate change and a 

hundred other ecological horrors.

It is never too late to change the 

trajectory o f the human heart.”
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